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Effectiveness of User Innovation Exploitation Strategy for New-Product Development

: Simulation Analysis Using Agent-Based Model

* J. Miyazawa and S. Takahashi (Waseda University)

Abstract—

Recently, it has begun to be recognized that manufacturers should exploit the innovation generated

by users (UI: user innovation) to develop new products. In the previous study, the mechanism of UI generation and
diffusion in communities in consumer product markets has been studied. But it is still unclear what kind of strategy
managers in manufacturing firms should adopt to obtain more product purchases. This paper focuses on the User
Innovation Exploitation Strategy by manufacturers by applying agent-based simulation. We conduct some simulation
experiments using Multiple strategy scenarios and make a comparison of the effectiveness.
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