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The Influence of Consumer Expectation in Selecting Product / Service in
Reputation Information Sites

«K. Yamada (Toyo University), Y. Takahashi (The University of Tokyo)
N. Nishino (The University of Tokyo) and T. Takenaka (AIST)

Abstract—

Many companies and persons can provide various products and services on the web

sites through EC sites. However, it is difficult for us to evaluate the value of product/service through
its pictures and explanations. Thus, many consumers referent review sites such as Booking.com.
However, when a real value of a product/service is lower than an its evaluation, a consumer gets
dissatisfied about it and does not use it in the next time. Therefore, this paper analyzes the influence
of both a consumer making decision and the frequency of use of a product/service by using an agent-

based simulation.

Key Words: Review site, Reviewer evaluation, Consumer satisfaction, Agent-based simulation

1 0odd

Amazon.comO OO ECOODOO Airbnb0O 00O
godoboooobooobooooooongo
0000000000000 0oo0ooooooo
0000000000000 0O0oO0Ooooooo
0000000 00o0ooOo0ooooooooooo
g0000oooooobooobooooboobooo
0000000 00o0ooooooooooooo
0000000000000 0oo0ooooooo
000000000 o0ooOooooooooooo
00000000000 0bO00Db0O00 YelpOo
Booking.com OO OO OOODDOOOODODOOO
00000000 OAmazon.com [0 Booking.com
O00o0OoobooOOooooooooooooooo
O0000oooooooooooooboobooo
oobooooooooogog

000000000000000000000
0000000000000000000000
0000000000000000000000
O000000oo0oOo b“20000003%000
0000000000000000000000
00 -0000000000000000000
0000000000000000000000
0000000000000000000000
0000000000000000000000
0000000000000 00000OoooOon
0000000000000 0000000O0n
0000000000000000000000
0000000000000000000000
0000000000000 000000000
0000000000000 0000000O0n
00000000000000000000000
00000000000000000000000
0000000000000 000000000

oO0DOo0DO0O ECcObOO0O0DOOODoboOoDOo

-80 -

2018 3 14 -16

ubboooboooboboobooobobooooo
ugbboobuoobbooboobbooboo
gobobooobooboooboboooobooboooboboono
gboobooboobbooboobboobooo
uboboooboobbooboobobooooo
ubboobuoobbooboobboobooo
gbobooboboboobobobobobob
gboobooboobboobooboboobooo
gbobooboobbooboobobooooo
ubboobuoobbooboobboobooo
gooobboooobooobobooooboogon
gboobooboobboobooboboobooo
oboooboobooobooboboooboobooo
goooboboobooboboobooboo
uoboobooooboobooooobobogos3an
ubboooboobbooboobbooobooo
oobooboooo4booboooboooboon
gboobooboobbooboobboobooo
gboobooboobbooboobbooooo
uobooogstooooobouooaoooogn
ugbbooobooboobbooboobobod

2 bDooodbbbooodobbbodoo
gogoobobooodon

gbooabboobuoobbooobdadoboo
vboboooboobooooboobobobobob
gbooboooboobboobooboboooboo
oobdd Figloooooooooooobooo
ugbboobuoobbooboobbooboo
vboboooobooboobobobobobon
00004Y00000000000000000
ubobooboobboobooboobooooo
ubobobogbooobobooboobooono
gbobooboboboobobobobobob
UO0Fig20000000000O0000O0O0ODOODO
gbobooboobbooboobobooooo

PG0002/18/0000-0080 © 2018 SICE



Total evaluation ¥ ¥¥ 77 Y7 v 3.5

A

P
9% YT TC 70 4.0 rank yy/mm/dd )

156 reviews

N

Evaluation distribution
Review ‘

m of M people found the following review helpful 5 star :]

. 4 st

. 3 star D
Y7 Y% Y Y Yor 3.0 rank yy/mm/dd

2 star D

’ Review ‘ 1 star D
n of N people found the following review helpful J

Fig. 1: A standard style of review sites.
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Fig. 2: Credit of reputation information.
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Table 1: Simulation setting

Simulation | Expectation Evaluation Consumer

No. disconfirmation model | update method

(1) v =1.00~, =1.0 no change 15
(2) Yp =100, =2.0 no change 15
(3) Yp=1.00v,=1.0 average 15
(4) Yp =100, =2.0 average 15
(5) Yp =1.00~, =1.0 average 90
(6) Yp =100, =2.0 average 90
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Fig. 3: Simulation result (1).
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Fig. 5: Simulation result (3).
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Fig. 6: Simulation result (4).
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